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EUROPE TO HOST FIRST-EVER INTERNATIONAL CONFERENCE ON HALAL TOURISM 

 

Europe is hosting the first-ever international conference on halal tourism to look at 
how the industry can capitalise on one of the fastest growing sectors in the world. 
 
The Halal Tourism Conference, which is being held on 22 and 23 September 2014, 
will bring together the global travel industry to discuss ways of tapping into this niche 
market.  
 
The event, which is being hosted in Andalucia, Spain, aims to equip delegates with 
market intelligence, industry forecasts and trends to understand how to market to the 
lucrative Muslim consumer and benefit commercially. 
  
According to the latest figures, the halal tourism sector was worth $140 billion in 
2013 representing around 13% of global travel expenditures. This figure is expected 
to reach $192 billion by 2020. 
 
Organiser Tasneem Mahmood, from CMM, said the conference hopes to have 
attendance and representation from every region of the world from those currently 
active in halal tourism and countries looking for help to break into this sector. 
 
She said: “This is a groundbreaking event for halal tourism which is directly reacting 
to current market trends and addressing the needs of the industry. It is the first time 
such a global event is being staged looking at halal tourism in detail.  
 
“Every country and business needs to look at Halal tourism because it is growing so 
rapidly and the Muslim consumer is increasing spend on leisure holidays. It provides 
a great opportunity for every part of the travel sector.  
 
“Our research has shown there are so many countries and travel operators who can 
benefit from halal tourism but are currently missing out. This conference will show 
the opportunities that are present and show you exactly how to grab them. 
 
“It will be an excellent knowledge forum and an ideal platform for exchange of 
experience between experts in the industry and countries who are actively engaged 
in halal tourism. 
 



“This conference will also be a great way to network with leisure and travel 
businesses from around the world to develop new partnerships.” 
 
The two day event hopes to attract tourism boards, tour agencies, tour operators, 
restaurants, media, hotels, airlines and suppliers to the travel sector. The event will 
also feature seminars from industry experts, workshops, networking sessions and an 
exhibition. 

A series of workshops will provide with information on what the industry needs to 
prepare to make the destination attractive to the Muslim market by understanding its 
needs and expectations. 

Guest speakers at the event include tourism ministers, halal institutions, marketing 
experts and academics. Partners for the event include Turkish Airlines, Granada 
Tourism Board, El Legado Andalusi, Crescent Rating and the Halal Institute. 
 
The Halal Tourism Conference 2014, hosted in partnership with tour operator 
Andalucian Routes, will take place from the 22nd to 23rd September 2014 at the 
Granada Conference and Exhibition Centre, Andalucia, Spain.  
 
It will be followed by a two day tour of the region of Andalucia to provide businesses 
with a live case study of a region that is becoming more Muslim friendly and is 
actively working to meet the needs of Muslim travellers. 
 
For more information on the event including how to attend as a delegate please visit 
the website www.htc2014.com or email info@cmmedia.co.uk 
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Editor’s Notes: 

• The Halal Tourism Conference 2014 will take place from the 22nd to 23rd 
September 2014 at the Granada Conference and Exhibition Centre, Andalucia, 
Spain. 

• More information about the event can be found on by visiting 
www.htc2014.com 

• The Muslim Travel market segment was estimated to be worth US $140B in 
2013, representing almost 13% of global travel expenditures according to a 
report by ratings agency Crescent Rating. 

• A study by Crescent Rating projects that until at least 2020 Muslim 
international tourism will increase at a faster rate than the average rate for 
international tourism -- 4.79 percent versus 3.8 percent. 

• At that point, the study says, overall annual spending for international Muslim 
tourism is expected to reach US $192 billion. 

• Creative Minds Media specialise in international conferences and exhibitions. 
The founders of CM Media have between them over 10 years’ experience in 
events management and sales. Their events portfolio includes working within 
the defence and forensics industry, youth work, as well as within the health 
sector.  


